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ACADEMIC PROFILE 

Associate Professor (HDR/Habilitation) in Information and Communication Sciences specializing in corporate 
communication, CSR communication, and digital communication. Research focuses on stakeholder communication, 
employee advocacy, and cross-cultural communication through qualitative, quantitative, and comparative approaches. 
Experienced in teaching, research supervision, academic leadership, and international collaboration, with teaching 
experience in Algeria and Latvia. Actively involved in peer review, funded research projects, and international academic 
cooperation. 

RESEARCH INTEREST 

Corporate Communication, CSR Communication, Digital Communication, Cross-cultural Communication 

RESEARCH HIGHLIGHTS 

• 11 peer-reviewed journal articles 

• 2 book chapters 

• 14 Publons-verified peer reviews 

• Several international research stays 

• Teaching experience in Algeria and Latvia 

• Member of 2 funded PRFU projects 

EDUCATION 

• 2022  —  University Habilitation (HDR — Maître de Conférences A), Information & Communication Sciences, University 
of 8 May 1945, Guelma, Algeria. 

• 2020  —  PhD in Information and Communication Sciences, University of Badji Mokhtar, Annaba, Algeria. Thesis: "CSR 
Communication of the Algerian Company: between Voluntary Adoption and External Stakeholders' Influence." 

• 2012  —  Magister (Master's) in Corporate Communication and Sustainable Development, University of Badji 
Mokhtar, Annaba, Algeria. 

• 2008  —  Bachelor's Degree in Organizational Communication, University of Badji Mokhtar, Annaba, Algeria. 

• 2004  —  Baccalaureate in Humanities, Djilali El-Yabes High School, Ben M'hidi, El-Taref, Algeria. 

ACADEMIC POSITIONS 

• Since 2014  —  Lecturer & Researcher, Department of Information and Communication Sciences and Library Science, 
Faculty of Humanities and Social Sciences, University of 8 Mai 1945, Guelma, Algeria. 

• 2025  —  Foreign Academic Staff (remote, part-time), BA School of Business and Finance, Riga, Latvia (01/03/2025 – 
16/06/2025; also 01/10/2022 – 31/03/2023). 

ACADEMIC LEADERSHIP 
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• Since 2020  —  Head of the Information and Communication Sciences Program, Faculty of Humanities and Social 
Sciences, University of 8 Mai 1945, Guelma, Algeria. 

• 2016 – 2018  —  Vice Head of Department of Information, Communication and Library Science, University of 8 May 
1945, Guelma, Algeria. 

KEY PUBLICATIONS 

Peer-Reviewed Journal Articles 

• 2026 — Exploring Employee Advocacy in Algerian Organizations: Empirical Insights. Revue de Recherches et Etudes 
Scientifiques, 20(1), 97–107 (with Dafri Y., Bouneb N. E., Mahdjoub N.). 

• 2025 — Cross-Cultural Corporate Communication in the Digital Space: Evidence from Société Générale's Country-
Specific Websites. International Journal of Social Communication, 12(1), 76–91. 

• 2022 — Exploring Web CSR Communication of the Algerian Banks. Revue de l'Innovation et Marketing, 9(1), 742–757. 

• 2019 — Analyzing Voluntary CSR Communication: A Qualitative Study on "Fertial NEWS". International Journal of 
Applied Research in Management and Economics, 2(1), 31–44. DOI: 10.33422/ijarme.v2i1.241. 

• 2017 — Understanding CSR Communication Contexts Based on the Stakeholders' Theory. Argumentum. Journal of the 
Seminar of Discursive Logic, Argumentation Theory and Rhetoric, 15(2), 37–51. 

Book Chapters 

• 2026 — Digital Health Communication Campaigns: Innovative Strategies for Health Awareness. Book chapter. 

• 2025 — Digital Public Communication for Environmental Awareness: Innovative Strategies and Effective Practices. Book 
chapter. 

Full publication list available via Google Scholar. 

FUNDED RESEARCH PROJECTS 

• 2023 – 2027 — Team Member, PRFU Project — "Moder Practices of Public Relations and their Impact on the Human 
Capital in Higher Education Institutions" (Project’s Head: Pr. Rouabhia Meriem). University of 8 Mai 1945, Guelma. 

• 2023 – 2027 — Team Member, PRFU Project — "The University and its Economic and Social Environment under 
Digitalization: Communication Strategies for Professional Integration — Case Study of The Innovation and 
Employment Hub at the University of 8 Mai 1945 Guelma" (Project’s Head: Dr. Abainia Amel). University of 8 Mai 
1945, Guelma. 

RESEARCH SUPERVISION 

• Bachelor's (BA) dissertations: at least 1 group supervised every academic year since 2014. 

• Master's (MA) dissertations: at least 2 groups supervised every academic year since 2014. 

• PhD theses: 2 ongoing; 1 successfully defended. 

TEACHING PORTFOLIO 

Course / Subject Level Academic Year(s) Institution 

Marketing and Advertising in the 
Digital environment  

MA 1st year 2025-2026 University of 8 Mai 1945, Guelma, 
Algeria 

Communication and Digital 
Marketing 

MA 1st year 2025-2026 University of 8 Mai 1945, Guelma, 
Algeria 

Communication and Quality 
Management 

MA 1st year 2025-2026 University of 8 Mai 1945, Guelma, 
Algeria 

Web Campaign Design MA 1st year 2025-2026 University of 8 Mai 1945, Guelma, 
Algeria 

Campaign Design MA 1st year 2020-2025 University of 8 Mai 1945, Guelma, 
Algeria 



Advertising MA 2nd year 2023-2025 University of 8 Mai 1945, Guelma, 
Algeria 

International Marketing 3rd year (BA) 2022–2023; 2024–
2025 

BA School of Business and Finance, 
Riga, Latvia 

Cross-Cultural Communication 4th year (BA) 2022–2023 BA School of Business and Finance, 
Riga, Latvia (Remotely)  

Digital Marketing PhD 2022–2023 University of 8 Mai 1945, Guelma, 
Algeria 

Communication Skills in Public 
Relations  

MA 1st year 2022–2023 University of 8 Mai 1945, Guelma, 
Algeria 

Communication and Public 
Marketing 

MA 1st year 2018 - 2025 University of 8 Mai 1945, Guelma, 
Algeria 

Advertising Campaigns MA 2nd year 2016–2017 University of 8 Mai 1945, Guelma, 
Algeria 

Corporate Culture PhD 2020–2021 University of 8 Mai 1945, Guelma, 
Algeria 

Organizational Communication BA 3rd year 2017-2022 University of 8 Mai 1945, Guelma, 
Algeria 

Public Communication BA 3rd year 2017-2020 University of 8 Mai 1945, Guelma, 
Algeria 

Communication Techniques BA 3rd year 2016–2017 University of 8 Mai 1945, Guelma, 
Algeria 

Anthropology of Communication BA 2nd year 2014–2015 University of 8 Mai 1945, Guelma, 
Algeria 

INTERNATIONAL RESEARCH STAYS & MOBILITY 

• Nov 2025  —  Research stay, École Supérieure du Commerce Extérieur (ESCE), Paris, France. 

• Dec 2024  —  Research stay, ESCE Paris, France — lecture to Marketing MA students on "The Impact of Internal 
Communication on Employee Advocacy"; presentation of the research project "Internal Communication and Employee 
Advocacy: a Transnational Study on Société Générale". 

• 2019 – 2020  —  10-month PhD research stay, University of Alexandru Ioan Cuza, Iasi, Romania. 

• Jun 2018  —  ERASMUS+ Staff Mobility, Faculty of Philosophy and Social-Political Sciences, University of Alexandru 
Ioan Cuza, Iasi, Romania. 

• Oct 2017  —  Research stay, Department of Communication and Public Relations, University of Alexandru Ioan Cuza, 
Iasi, Romania. 

• Oct – Nov 2016  —  Research stay, School of Education and Communication, Jönköping University, Sweden — higher 
seminar on PhD project; lecture to Sustainable Communication MA students on CSR Communication. 

SELECTED CONFERENCE PRESENTATIONS 

• 2025  —  CSR Communication: Voluntary Adoption or Response to External Stakeholders' Influence? — A Theoretical 
Overview (in Arabic). National Forum on "CSR Communication: Reality and Challenges", University of Kasdi Merbah, 
Ouargla, Algeria. 

• 2025  —  Public Relations and Managing the Socially Responsible Corporate Image in the Digital Environment: A 
Theoretical Framework (in Arabic). International Hybrid Forum on "Digital Public Relations and Accountability in the 
Emerging Work Environment", University of Batna 1 Hadj Lakhdar, Algeria. 

• 2024  —  Digital Social Legitimacy: How Do Social Media Reshape Corporate Image? (in Arabic). International Hybrid 
Conference on "Digital Communication and its Role in Promoting Sustainable Development: Stakes and Challenges", 
University of 8 Mai 1945, Guelma, Algeria. 



• 2024  —  Theories Explaining Corporate CSR Communication (in Arabic). International Virtual Forum on "Corporate 
Social Responsibility and Stakeholder Protection", University of Constantine 1 Frères Mentouri, Algeria. 

• 2023  —  Communication Expectations Related to the Environmental Performance of Organizations: A Field Study 
on a Sample of Algerian Consumers (in Arabic). 1st International Conference on "Contemporary Research Paths in 
Information and Communication Sciences: Prospective Visions", University of Mohamed Cherif Messaadia, Souk Ahras, 
Algeria. 

• 2021  —  University CSR Communication between the Theory and the Practice. International Virtual Conference on 
"University Social Responsibility and Sustainable Development", University of 8 Mai 1945, Guelma, Algeria. 

• 2019  —  Marketing, from Information to Decision. 12th International Conference on Marketing, Cluj-Napoca 
University, Romania. 

• 2019  —  Analyzing Voluntary CSR Communication: A Qualitative Study on "Fertial News". 2nd International 
Conference on Research in Management and Economics, Rome, Italy. 

PEER REVIEW & EDITORIAL ACTIVITIES 

Ongoing Reviewer 

• International Journal of Marketing, Communication and New Media (ISSN 2182-9306) — since 2026. 

• Annales des Sciences Sociales et Humaines de l'Université de Guelma (EISSN 2602-5361) — since 2021. 

• Journal of Aqlam (EISSN 2830-9480) — since 2022. 

Former Reviewer 

• Revue de Recherches et Etudes Scientifiques (EISSN 2716-8255). 

Verified Review Records (14 official Publons-verified review records) 

• Social Responsibility Journal (ISSN 1758-857X) — 12 reviews (2022–2026). 

• Business and Professional Communication Quarterly (ISSN 2329-4922) — 2 reviews (2024). 

RESEARCH LABORATORY MEMBERSHIP 

• Since 2026 — Member, "Demographic Challenges in Algeria" Research Laboratory — Team 4: "Labour Market and 
Youth under Demographic Challenges", Faculty of Humanities and Social Sciences, University of 8 Mai 1945, Guelma, 
Algeria. 

PHD THESIS EXAMINATION COMMITTEES 

• Since 2014 —Regular examiner and committee member for numerous Master's thesis defenses, Department of 
Information and Communication Sciences and Library Science, University of 8 Mai 1945, Guelma, Algeria. 

• 2025 — Examiner, PhD Thesis: "Semiology of Electronic Advertising and the Significations of Institutional Image: An 
Analytical Field Study" (Candidate: Amal Saoudi). University of 8 Mai 1945, Guelma, Algeria. 

• 2024 — Examiner, PhD Thesis: "Persuasive Methods in Advertising Messages during Ramadan Drama on Algerian 
Public Television: An Analytical Study" (in Arabic) (Candidate: Houssem Mansour). University of 8 Mai 1945, Guelma, 
Algeria. 

• 2024 — Examiner, PhD Thesis: "Journalistic Genres in the New Media Environment: A Descriptive-Analytical Study 
of Echourouk Online" (in Arabic) (Candidate: Amal Mehrez). University Mohamed Boudiaf, M'sila, Algeria. 

• 2023 — Examiner, PhD Thesis: "Algerian Middle-School Students' Use of YouTube: A Field Study" (in Arabic) 
(Candidate: Farida Mourabet). University Constantine 3 Salah Boubnider, Algeria. 

• 2024 — Committee Member (Examiner), Bachelor's Thesis Defenses, Business Process Management program , BA 
School of Business and Finance, Riga, Latvia. 

• 2023 — Committee Member (Examiner), Master's Thesis Defenses, Business Administration and Innovative 
Entrepreneurship study program, BA School of Business and Finance, Riga, Latvia.  

 

PROFESSIONAL DEVELOPMENT 



• Dec 2017  —  Training on Erasmus+ Programme Capacity-Building Projects, University of 8 May 1945, Guelma, Algeria. 

LANGUAGES 

Arabic: Native speaker 

French: C1 

English: C1 

Romanian: A2 

DIGITAL & TECHNICAL SKILLS 

• E-learning platforms: Google Meet, BigBlueButton, Zoom, Moodle. 

• Data analysis software: SPSS, QDA Miner. 

• Productivity & design: Microsoft Office, Canva, DaVinci Resolve; applied use of AI tools in academic productivity. 


